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Research & Development that Address Social Issues
See

P.35

Policy

★ Key Initiatives

Offer Products that Address Social Issues
See

P.78

Policy

The Fujitsu General Group, since it began its role as a manufacturer, has always grown through technological progress and innovation,
being the ﬁrst in the industry to introduce leading-edge products to the global market.
With an eye on the next 10 to 20 years, we are working to create new value through innovation and technology to realize a society
where future generations can live with joy and hope.

Action

Fujitsu General Group is working on the development of air conditioners with excellent energy-saving performance as a measure
against climate change in order to realize a sustainable society where customers, society and children can live with peace of mind.

Action

HM Series "nocria" wins the FY2020 Energy Conservation Grand Prize

Promotion of the Future of Innovation Challenge (FIC) activities

Fujitsu General's HM series of unidirectional ceiling-mounted cassette type ("One-way Ceiling Cassette") air conditioners for home use
"nocria" (“HM Series”) won the "Chairman's Award of the Energy Conservation Center, Japan" in the product and business model
category of the FY2020 Energy Conservation Grand Prize sponsored by the Energy Conservation Center, Japan.

In FY2020, the Fujitsu General Group launched the Future of Innovation Challenge (FIC) initiative to create new value with the aim of
realizing a society where children can live with joy and hope. In order to gather ideas from a broader range of perspectives, all
employees of the Group are invited to participate in the FIC, a new business creation activity that solicits ideas from individuals to
start and scale up businesses that solve social issues. FIC solicits ideas internally and selects the best ones through multiple rounds of
screening. The presentation pitch (second round) was held on December 23, 2020 at the Center Court on the fifth floor of the ICC
building*, after which the ideas that passed the final selection moved on to the phase where they will be considered for concrete
commercialization.

The Energy Conservation Grand Prize aims to help raise awareness of energy conservation, spread activities and initiatives, and
promote energy-saving products.

Features of the HM Series
Taking advantage of the industry's first*1 three independent
air outlets, the multi-flow technology that can control the
airflow direction of the left and right air outlets individually
enables comfortable and highly efficient operation in line
with the location of installation. In addition, a new
conceptual internal structure significantly reduces airflow
loss, achieving No.1 energy saving*2.
Furthermore, our original "heat exchanger with heating
sterilization" function is installed to keep the inside of the
indoor unit clean.

Promotion of Being Innovative Group (BIG)
In 2016, we launched the Being Innovative Group (BIG) organization dedicated to embodying the idea of "creating and delivering new
value to the world," working on innovation through small-group activities. The wearable air conditioner "Comodo gearTM," created as
a result of BIG activities, has been available since June 2020.

Next Approach

Maximum movable range 200o

(Right and left movable air vents can be set at 100o, total 200o)

We will accelerate creation and commercialization of innovation via FIC and BIG to create
products that contribute to solving social issues.

◀ FIC Second round of selection
Movable air outlet (left)

Fixed air outlet (center) Movable air outlet (right)

HM Series

Next Approach
Fujitsu General Group will continue working to develop air conditioners with improved energy efficiency and contribute to the
reduction of greenhouse gas emissions by promoting product development from new perspectives such as the development of
products powered by natural energy and exhaust heat.

* Abbreviation of Innovation & Communication Center
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*1
*2

For One-way Ceiling Cassette air conditioners in Japan. Launched on January 31, 2020. According to our research.
AU-HM 560 K2. For 5.6 kW-class One-way Ceiling Cassette air conditioners in Japan. As of December 15, 2020. Periodic energy consumption of 2,077 kWh. Based on JIS C 9612: 2013.
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Customer Relations
New Value Creation (continued)
Basic Approach
The Fujitsu General Group's business concentrates on the Air Conditioners, Information & Communication System, and Electronic
Devices sectors, and has made great progress. And, we will continue to promote sustainable management with an eye to the future,
10 years, 20 years, and beyond, without pursuing only short-term results, and aim to become a corporate group that contributes to
the realization of a comfortable, safe, and secure society through the creation of new value.

■ Introducing air conditioners with excellent energy-saving properties to the world—using refrigerants with minimal
contribution to global warming
We have developed an inverter air conditioner with a
high energy-saving performance, and introduced it to
the world.
We are keen on promoting the development and
popularization of products that use refrigerants with
ability to reduce GWP (Global Warming Potential) and
achieve zero ODP (Ozone Depletion Potential). As part of
the product development process, we not only focus on
the greenhouse emissions released by the product itself,
but also work to reduce greenhouse gas emissions
associated with all aspects of production, from raw
materials to ﬁnal disposal of the unit.

Key Initiatives
Offer products that address social issues
*1

Air conditioners
■ Conversion to renewable energy (hot water central heating ATW - air to water)
In Europe, room heating is based on radiator and ﬂoor heating which runs
off of a central hot water supply, with approximately 80% of the domestic
energy consumption represented by room and water heating.
In recent years, with the support of the French government in refunding
the cost of equipment and installation, there has been a shift from
combustion heating equipment using fossil fuels (oil, coal, etc.) to highefficiency heating equipment [ATW (heat pump type*2 hot water heating
system)] that does not emit CO2 during heating and is environmentally
friendly and energy efficient in order to counter climate change*3.
The Fujitsu General Group's ATW uses heat pump technology, which results
in zero CO2 emissions during operation, and is also a safe, comfortable,
and efficient hot water system.
In 2009, we began joint development with a local French manufacturer
(ATLANTIC Group) of the high-efficiency heat pump ATW "

■ Promoting the efﬁcient use of resources
(air conditioner)

Through the deployment of a design which saves and efﬁciently utilizes precious resources, we will contribute to a sustainable
society. Multi (multi-unit) air conditioners for stores and
offices in Europe
Depth
"AIRSTAGE®" J-III L series has realized a compact outdoor
unit by changing the heat exhaust port of the outdoor
unit and optimizing the component parts (compared
with the conventional model, reduction in depth of 285
Equipment
mm, installation space 45%, product weight 58 kg).
space
The structure and capacity of the outdoor unit's heat
exchanger were also reviewed with the result being an
approximate 18% reduction in refrigerant as compared
Product weight
with conventional models.

ATW outdoor unit

Conceptual image of installing ATW
" based on DC inverter technology for air
conditioners. The aim is to expand our product lineup,
based on the expectation that demand for ATW will
■ The ATW (air to water) Heat Pump is a Highly Eﬃcient Hot Water
grow significantly in the heating market as the shift
Heating System
Residential housing
Environmental
ATW
Electric power generation
from combustion heating equipment using fossil fuels
Municipal gas
impact
& distribution
(heat pump)
Approx. 37%
continues.

Approx. 400%
heat pump eﬃciency

"AIRSTAGE®" J-III L

Wearable air conditioner

Lower

Approx.

Approx. 63%
reduction in electricity usage

148%

■ Developing product that helps combat the extreme heat caused by global
warming: "Cómodo gear"

High eﬃciency due to
collection and use of
ambient heat in the air

The extreme heat caused by global warming is a social issue without political
boundaries. Our new product "Cómodo gear" is a wearable air conditioner that
efﬁciently cools the body and was rolled out to Japanese customers in June 2020.
"Cómodo gear" is effective even on extremely hot days when the temperature
exceeds 35°C*. It functions by cooling the blood which ﬂows through the wearer's
carotid artery. It can be used by simply attaching it to the neck (cooling part) and
the waist (radiator and battery), and can be expected to prevent a decrease in work
efficiency even in high temperature.
In the future, we will continue to work on adding new features in order to make
"Cómodo gear" even better, both in terms of comfort and performance.

■ Conventional Gas Boiler Hot Water Heating System
Residential housing
Municipal gas

"nocria" X

Gas boiler

Environmental
impact

Approx.

Higher

90%

Boiler loss at approx. 10%

Create heat by burning gas

2021 Model
Cómodo gearTM i2

*1
*2
*3
*4

The numbers next to the title correspond to the SDG numbers to which we believe our activities can contribute.
Heat pump technology effectively utilizes the renewable energy of air heat derived from solar energy by collecting the ambient heat in the air and supplying it indoors, and it is
expected to become more and more popular in the future.
In Europe, heat pump technology is already approved as a renewable energy*4 to facilitate room and hot water heating.
The advantage of renewable energy is that even if it is used once, it is regenerated in a short time, so that it can be used again and again to achieve an energy reduction.
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*

Cooling performance may depend on environmental conditions
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Customer Relations
New Value Creation (continued)
Information & Communication System
●
Our ﬁre response system supports activities to protect the lives
and property of residents by providing and managing
information comprehensively to ensure the right decision is
reached in the minimum amount of time.
Furthermore, our disaster response system enables reliable
digital transmission of critical information. This system is
operated in municipalities around the country as part of
advanced disaster response systems.
Keeping in mind the large-scale natural disasters that have
frequently occurred in recent years, we will continue to
contribute to the creation of a safe and secure future through
further strengthening the maintenance services critical to the
stable operation of these systems.

Fujitsu General OS Technology is working to help solve the current shortage of human resources in Japan while taking into account
the need for achieving a work-life balance in the food service industry.

Service

Reduce costs by
outsourcing routine tasks

Fujitsu General Laboratories Limited
■ Creation of indoor environment for health maintenance and promotion (Participation in OPERA Project)

Take-out solution
e-Order*: Self-order solution for the food service industry
・ Helps solve the labor shortage problem while improving customer satisfaction

The OPERA Project is the outcome of an industry-academia collaboration policy aimed at full-scale Open Innovation, led by the Japan
Science and Technology Agency. Fujitsu General Group participates in a project led by the Center for Preventive Medical Sciences, Chiba
University, and works on WACo (Well Active Community: creation of healthy and active community) based on "Primordial Prevention*3"
with related researchers and companies.

・ Increases sales by making additional orders more
manageable

Example: Quantifying "comfort" using brainwaves

・ Pre-orders available for smooth take-out operations
・ Supports international customers with multiple language

"The comfort" that people feel has both psychological and
physiological aspects, which do not necessarily coincide
with each other.
For example, if a person feels comfortable at a
psychological level but uncomfortable at a physiological
level, it will affect their physical condition such as stress,
biological rhythms, and sleep.
In order to clarify the impact of discrepancy between these
two aspects on the physical condition, experiments are
conducted to quantify "comfort" using brainwaves. These
experiments aim to create indoor spaces that are healthy
for both body and mind.

options
We have been providing our e-Order service free of charge to
companies and businesses that have been greatly impacted by the
pandemic of COVID-19. This solution helps to promote business
continuity and provide improved service by increasing the possibility
of receiving orders for the food and beverage industry.
Conceptual image of e-ORDER
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Business Process Outsourcing

Support aggressive
new capital investment

Conduct research and development projects that address social issues (industry-academia collaboration)

■ Managing the shortage in human resources against the need to achieve a work-life balance

Advance order/payment services for restaurants that offer take-out service.

BPO

Achieve integrated
management of
equipment maintenance

We provide an outsourced solution for the information system department of a food service company. The scope
of work included managing the master data registration process, responding to system-related inquiries from the
field staff, and providing recovery support in the event of equipment failure.
As a result of our taking over these non-core activities, the customer's personnel, who were previously responsible
for these functions, have become able to focus on corporate IT direction and BPR*2 activities.

Fujitsu General OS Technology Limited

*

Let’s solve the problem with BPO
Concentrate human
resources in profitgenerating business

Case Study: Providing Support to Non-core Activities (Food Service Business)

High-Performance Firefighting Command Center

●

“Business Support BPO*1” Service
After streamlining and standardizing non-core operations (that do not
produce proﬁts directly) throughout the customer's business, we create a
standard manual which allows our staff to carry out these operations on
behalf of the customer. As a result, the customer becomes able to shift
their in-house resources to focus on corporate growth or core business
while outsourcing non-core activities.

*1
*2
*3

Brainwave measurement device
attached to the head

Brainwave
measurement device

An experiment based on brainwaves

A service that uses the system to outsource the very work customers used to do.
Abbreviation for Business Process Re-engineering Analyzing and optimizing the flow of corporate activities and operations.
A new concept advocated by the World Health Organization that refers to a living space/community that makes people healthy and active without conscious effort.
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Customer Relations
Delivering Products that Meet Customer Expectations

Policy
The Fujitsu General Group-wide quality assurance policy

Topic

3

★ Key Initiatives

Meet Customer Expectations
Toward Reliable Manufacturing

The Fujitsu General Group will continue to provide safe, high-quality products to ensure repeat purchase and increased customer
loyalty.
1. We will always put quality ﬁrst and foremost.
2. We will continue to produce products using advanced technology, which are both high quality and safe, to achieve customer
satisfaction.
3. We will comply with all government laws and regulations.
4. We will proactively canvass our customers for feedback on product quality and safety issues. We will also undertake to
promptly share any relevant information with our customer base.
5. We will continue to support both the global and local communities through ongoing quality improvement.

Key Initiatives

Policy
Under Fujitsu General Group's Corporate Philosophy, "—Living together for our future— Through innovation and technology, we deliver
a brighter future with the peace of mind to our customers and societies around the world.” we aim to contribute to the realization of
a comfortable, safe and secure society by providing new value to our customers and societies.

Thorough quality control system for providing high-quality products
In Fujitsu General Group, strict quality control is implemented in the manufacturing process to ship high-quality products.
Parts delivery

Action
Quality compliance education (Implementation of Engineer Ethics Education)

Fujitsu General Group has been conducting Engineer Ethics Education for engineers.
In FY2019, we implemented the "Ethics for Engineers" for approximately 1,000
engineering executives, managers and general employees of the Fujitsu General Group
including domestic and overseas bases, and in FY2020, expanded the scope of the
education to 265 non-engineering employees of the Kawasaki Headquarters divisions
via the web.
The purpose of the program was to understand the causes of the problems of "quality
data falsification" and "improper inspection" and to prevent problems from occurring
in the Group.
Through the case method of problem solving, the participants are encouraged to think
about what actions they should take in their actual work, which is expected to lead to
further improvement in quality compliance.

Next Approach
At the Fujitsu General Group, we will continue to develop these activities to meet the
expectations of our customers and provide higher quality products.

Ethics Education conducted with local engineers at Fujitsu General

Acceptance
inspection

Operation check
• Check for operation errors by
camera analysis

• RoHS inspection
• Visual Inspection
• Parts specification
conformity
inspection

• Balancer
inspection

Assembly
Product quality
inspection

• Pressure resistance
inspection
• Primary leak
inspection
• Secondary leak
inspection
• Dielectric
strength
voltage
inspection
• Grounding
resistance,
leakage current
inspection

• Assembly visual
inspection
• Heat run inspection
• Abnormal sound
inspection
• Start-up
inspection

• Finished product inspection

(Shanghai) Co., Ltd. (a production company in China)

Packaging
• Sampling
inspection
• Appearance
inspection
• Water injection test
• Vibration drop test

Finished product
inspection
• Performance
inspection

Shipping
Inspection in manufacturing process (conceptual image)
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Launch of an environment in which operators can work from home by using Cloud
Telephone Switchboard System

The "Cloud Telephone Switchboard System" was introduced with the aim of building a system that will not affect our
response to customers even in unforeseeable events, and to promote a change in the working style of our operators.
In May 2021, a virtual office environment was established in some workplaces to enable employees to respond to
customers from home as if they were in the office. We will continue to conduct detailed tests to solve problems and
increase the number of home-based operators so that services can continue to be provided even in the event of a
pandemic or natural disaster.

Care for Employees

Harmonious Coexistence
with Our Planet

Governance

Partnership

Improving Customer Communication
Mini
Topics

Social Contribution

Building Partnerships

Policy
At the Fujitsu General Group, we have set "Expansion of air conditioner business" as one of our key themes to achieve the MediumTerm Management Plan. We will create new innovations through partnerships with other companies, expand product lineups, and
lead to business expansion.

Action
Joint development with Rheem, a U.S. manufacturer of air conditioners and water heaters

Policy & Implementation

Fujitsu General and Rheem, a U.S. manufacturer of air conditioners and water heaters, began mutual OEM (Original Equipment
Manufacturer) supply in 2017 based on a strategic partnership, and have been expanding and complementing the product lineups of
both companies.
In August 2020, as the first step of the joint development, a multi-position type* whole-house air-conditioning system was developed,
integrating the technologies of both companies, and launched in North America.
The U.S. air-conditioning market is dominated by duct-based, whole-house air-conditioning systems, but energy regulations are
becoming stricter in response to climate change, especially those related to air conditioners. In recent years, ductless split air
conditioners with individual air conditioning systems, which are superior in comfort and energy efficiency and in which Japanese
manufacturers excel, have begun to be highly rated, and the market scale is expanding. In the home air-conditioning market in North
America, demand for air conditioners using individual air-conditioning systems, which is one of our core products, has been growing
at a high rate of approximately 16% per year for the past five years.
The model jointly developed this time is a hybrid product, in which we developed the outdoor unit and Rheem developed the indoor
one. It is a compact, single-fan type that is very quiet, and it has a maximum cooling capacity of 4 tons (13.6 kW). It has also achieved
the best in industry with a rating of SEER 17 for energy efficiency.
In addition, a newly
developed control system has
been introduced to enhance
comfort by constantly blowing
the appropriate amount of air
into the room.
We aim to further expand
sales in the North American
market by adding to our
product lineup, new products
that combine the
technologies of the two
companies and excel in
energy efficiency, quietness,
and comfort.

Customer information protection policy
The Fujitsu General Group is fully aware of its responsibility to protect sensitive data, including customers' personally identifiable
information (personal information) such as their name, address, and e-mail address. We make every effort possible to properly
manage and protect the data we hold, including personal information, and are strengthening our IT security protocols using the
services provided by an in-house division which specializes in this field to prevent any security breach which could compromise our
data security and allow unauthorized access.

■ Response to foreign regulations
Fujitsu General Group bases around the world have established an information management system that conforms to the
personal information protection system in each region. Each base appropriately collects, uses and manages customer
information.

Key Initiatives
Initiatives to boost overall quality of the call center operation
At our call center, various initiatives are being advanced to improve our telephone operators' skills, including how to handle the
initial call, so as to ensure a smooth operation aimed at increasing customer satisfaction.

■ Call Center Concierge (C-C-C) competition
—Our goal is for every operator to act as if they were a concierge
Every month, we hold this competition at the call center. The winner is judged on the basis of the number of calls handled
(both incoming and outgoing), the number of registered customer comments, the number of customer compliments received,
and whether the Group's Corporate Philosophy was followed. Winners are decided on the basis of internal recommendations
among colleagues.

Please visit our website for more information.
Privacy Policy
https://www.fujitsu-general.com/global/privacy/index.html
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Compact outdoor unit of single-fan type with horizontal blowing (left 2/2.5 tons, center 3/4 tons) and
multi-position type indoor unit (right 3/4 tons)

*

Indoor units that can be installed tailored to North American housing structures.
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Building Partnerships (continued)

Partnership with Overseas Distributors

Voice-1
Eurofred S.A. (Spain)
Eurofred S.A
Strategic Corporate Director

*1

Joint development with G.I. Holding, an Italian HVAC manufacturer

Mr.Jaume Santacana Senpau

In 2017, Fujitsu General reached a basic agreement on a comprehensive alliance with G.I. Holding, an Italian HVAC manufacturer,
including joint development with the
Refrigerant pipe
aim of expanding the commercial air
VRF indoor unit
Communication line
conditioning business in Europe.
In the European commercial air
VRF outdoor unit
conditioning market, it is important to
have not only the multi air
conditioners for buildings that we
already have in our lineup, but also a
Ventilation to the room
lineup of large air handling units
via ducts
(AHU*2) and chillers*3 for the
commercial market.
Currently, our European R&D Center is
playing a central role in the
development of AHU’s and compact
AHU controller
inverter chillers.
Or
Air handling unit
Combining our inverter-controlled
Supply of

heat pump technology with G.I.
Holding's air conditioners makes it
possible to connect G.I. Holding's AHU
with our VRF outdoor unit as a heat
source, resulting in a commercial air
conditioning system with excellent
energy efficiency.

outdoor air

Supply of
indoor air

Ventilation, air conditioning, air
cleaning, and temperature control
(Functions can be selected according
to the application.)

Klima-Therm Group's business goal is to become the most trusted HVAC distributor in the air
conditioning systems industry in Poland and the Nordic countries of Sweden, Finland and
Estonia.
According to the BSRIA report*, Fujitsu General products sold for the 2020 season achieved the
fourth-largest share of the RAC/PAC market in Poland and Sweden, and the second-largest
share of the VRF market in Poland. This success is the result of our sales strategy of building
long-term partnerships with our customers, combined with the attractiveness of our products.
To strengthen sales of Fujitsu General products in large properties, we have provided attractive
sales support and marketing to consultants in the HVAC industry.
Another important factor that has contributed significantly to the sales of Fujitsu General
products is the strength of the Fujitsu General brand. Fujitsu General products are positioned
as ones with advanced technology, an attractive design, and high performance. To further
enhance this brand image, we are actively advertising on the Internet, social media,
television, and radio.
In June 2021, we established a new training center "Klima-Therm Academy" in our office in
Finland. This training center will be our fifth training center for Fujitsu General products.
We are now preparing ourselves to meet growing demand for renewable energy products. By
2040, home heating equipment in Poland should be shifting to decarbonized products, or
products with lower CO2 emissions. Therefore, we expect Fujitsu General to continue to develop
environmentally friendly and highly competitive air conditioning products in the future.

System controller
Either one of the
controllers can be used
per system

Voice
FG (EURO) Europe R&D Center
Director

Nobutaka Nakahen

As we proceeded with the joint development, we were often perplexed at first and had
many honest discussions about, for example, differences in the way we thought about
design and evaluation and the process for mass production.
We learned much from G.I. Holding's different method of developing applied products
for business use (products that are tailored to meet customer needs), while our
company's design and development was based on "mass production design.”
To facilitate communication with G.I. Holding, materials and presentations were
prepared in advance to ensure our intentions were communicated and understood.
We will continue to develop products that meet market needs by mutually leveraging
our strengths.

*1

Abbreviation of Heating, Ventilation, and Air Conditioning.

*2
*3

Air conditioners that use cold water, hot water, steam, etc. supplied from external heat source equipment.
Machines for air conditioning via water
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Fujitsu General air conditioners are highly reliable in the market and are also
recognized for their excellent energy saving and quiet technology. Fujitsu General
air conditioners are also recognized as a famous brand originating from Japan with
excellent cost performance.
In Spain, in particular, Fujitsu General brand air conditioners have been highly
rated by consumers and experts and have become the most recognized products
in the country as a result of our active sales activities for more than 20 years.
As a company that promotes sustainability management, we are very positive
about the fact that Fujitsu General's products are environmentally friendly.
Furthermore, due to the global pandemic situation, clean air, free of viruses and
bacteria, is becoming increasingly important. That is why we are looking forward
to Fujitsu General's equipment incorporating air purification functions and future
innovations in cleanliness and sanitization technologies.
We expect Fujitsu General to continue commercializing competitive products in
the future.

*

Voice-2
Klima-Therm Group
(Poland)

President of the Management
Board of Klima-Therm Group

Mr.Daniel Jaśkiewicz

Regularly released reports on the global heat pump market
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Community Relations

The Fujitsu General Group considers it one of our most important management tasks to help shareholders and investors understand
the Group's business through timely and appropriate information disclosure. In order to meet the expectations of our shareholders
and investors, we will strive to disclose information and engage in dialogue that will help them deepen their understanding of our
management policies and measures for future growth as well as ensure our business performance.

Coexistence with Local Communities

Dialogue with Shareholders and Investors
★ Key Initiatives

Topic

5

Basic Approach
In the Corporate Philosophy of Fujitsu General Group, "Collaborative effort focused on communication" and "Integrity" are set forth in
"Our Philosophy" to realize "Our Mission" which we should aim for. We ensure that there are as many opportunities as possible for
constructive dialogue with our shareholders and investors, and disclose information that serves as a basis for such dialogue in a timely
and appropriate manner.

Promoting Social Contribution

America

Asia

Key Initiatives
Dialogue with shareholders and investors
■ The Company’s General Meeting of Shareholders
The Fujitsu General Group considers the Company’s General Meeting of Shareholders to be a valuable opportunity for communicating
with shareholders. As a rule, these meetings are held on days that allow us to avoid the shareholders' meetings of other companies
as much as possible. A notice of convocation is sent out approximately 3 weeks prior to the date of the meeting. In addition, to
enable shareholders to exercise their voting rights appropriately and smoothly, we support the exercise of voting rights via the
Internet, participation in the electronic voting platform for institutional investors, and provision of the convocation notice (narrowly
defined convocation notice and reference document for general meeting of shareholders) in English.

Part of a video clip created and released by
an American distributor for "World Autism
Day"

Part of a video clip created and released by
an American distributor for "Breast Cancer
Awareness"

Volunteer participation in PCR testing in China

See

P.50

■ IR activities for analysts and institutional investors
The Fujitsu General Group strives to deepen investors' understanding of our business through timely and appropriate information
disclosure. We hold brieﬁngs on ﬁnancial results and medium-term management policies for analysts and institutional investors
twice a year (in principle, in April and October), conduct individual interviews as appropriate, and also visit overseas investors as
needed. We also hold a press conference when we announce our quarterly ﬁnancial results so that the information can be conveyed
through the media.

Key IR activities
As needed
Individual interviews and telephone interviews with domestic and
international institutional investors

Per six months

Participation in afforestation activities
in Thailand

Per year

See

〇

Press conference after announcing ﬁnancial results

See

Participating in environmental protection
walking activities in China

P.49

Oceania

〇

International ﬁnancial roadshows by top management

*
〇

Participation in the charity event in
New Zealand

See
*

P.49

Participation in coastal clean-up
activities in Thailand

〇

Financial results brieﬁng for analysts and institutional investors
(including brieﬁng by the representative director)
Participation in IR conferences hosted by securities companies

Per quarter

In FY2020, due to the impact of the COVID-19 pandemic, we canceled our participation in international ﬁnancial roadshows, and used teleconferencing tools instead to perform IR
activities.

*

Participation in sleep out in Australia*

P.50

An activity event to support people who are homeless due to poverty. The CEOs of each company share their experiences of sleeping out in winter and raise funds for the cause.

Please visit our website for more information.
IR Information (for shareholders and investors)
https://www.fujitsu-general.com/global/ir/index.html
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Social Contribution

Care for Employees

Harmonious Coexistence
with Our Planet

Governance

Community Relations
Coexistence with Local Communities (continued)
Promotion of Education for Next Generation

Topic

5

Our Kawasaki Headquarters holds various events for children from nearby elementary schools to give them an opportunity to learn
about the excitement of product creation and manufacturing.

★ Key Initiatives

Promoting Social Contribution

Examples of Key Initiatives
■ School Field Trip "Exploring our Town" (Kawasaki Headquarters)
In January 2021, we conducted a school field trip for 2nd graders of the neighboring elementary school, which included introducing
Fujitsu General's outdoor advertisement, observing the scenery from the Kawasaki Headquarters rooftop, visiting the Jihatsu
(meaning spontaneous) Hall* where they could learn about our company's history, and going on a tour of air conditioners sold
around the world in the showroom. We received opinions from children such as "I want to come back for another tour" and "It was
fun to see air conditioners sold overseas.”

Policy
The Fujitsu General Group considers the "Promotion of next-generation education" and "Promotion of community coexistence" to be
key issues for community involvement. We wish to convey the excitement of product creation and manufacturing to children who will
lead the next generation, and by nurture of human resources who will be involved in manufacturing in the future. In addition, by
holding various events for local residents, we aim to play a role in the development of local communities.

■ Career education "Look into Yourself, See the Future” (Kawasaki Headquarters)
In February 2021, Fujitsu General Group employees visited the
neighboring elementary school to give lectures to 6th graders as part
of their career education to think about work.
On the day, the lecture focused on the stories behind the
development of the industry's first "heating sterilization of heat
exchanger" function and the “TV commercial production” of our
Company.
We received comments from the children such as, "It looks like hard
work, but gives a lot of joy," and "I look forward to seeing the
commercials back home.”

Action
Promotion of Education for Next Generation

As a manufacturer, Fujitsu General Group conveys the joy of manufacturing and develops human resources who will lead the future
of manufacturing.
The Kawasaki Headquarters accepts interview requests from high school students who are interested in the electrical and electronics
industry to convey views on job and work, and provides them with an opportunity to think about how to live life and what to become
in the future.

Promotion of Coexistence with Local Communities

Fujitsu General Group is promoting coexistence with local communities through exchanges.
Our manufacturer in Thailand, Fujitsu General (Thailand) Co., Ltd. participates in tree-planting activities organized by the industrial
park. The CEO of our distributor in Australia, Fujitsu General (Australia) Pty Ltd. participated in the event to support people who are
homeless due to poverty, where the CEOs of local distributors slept out in winter and raised funds for the cause.
Career education in elementary school classroom

Welfare and Support

A sales representative of our manufacturer and distributor in China, Fujitsu General Central Air Conditioning (Wuxi) Co., Ltd.
volunteered to work at the COVID-19 PCR testing site in the Jianling Community on Huaidi
Subdistrict, Shijiazhuang City.
Since FY2020, our U.S. distributor, Fujitsu General America, Inc. has been supporting the
cause of the Wounded Warrior Project (WWP), a support program for veterans who have
suffered not only physical injuries but also psychological disorders such as PTSD.

Next Approach

Exchange with neighboring elementary
school

Sponsored by our U.S. distributor
Wounded Warrior Project (WWP)

We are deepening exchange with the elementary school
located directly across the street from Fujitsu General
Kawasaki Headquarters by placing messages such as
"Congratulations on your graduation" and "Good luck
with your work" on the window panes.

We will continue to expand the scope of our contributions to develop global human
resources involved in manufacturing and promote coexistence with local communities.

(Top) Message from our company to the neighboring elementary school
(Bottom) Message from the elementary school to our company

See below for details.
Community engagement and development
https://www.fujitsu-general.com/jp/csr/community/index.html
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*

The hall, which opened on February 1, 2018 at Kawasaki Headquarters, displays the history of the Company since its founding and the innovative products introduced.
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Social Contribution

Care for Employees

Harmonious Coexistence
with Our Planet

Governance

Community Relations
Coexistence with Local Communities (continued)
Promotion of Coexistence with Local Communities

Welfare and Support Initiatives
Examples of Key Initiatives

Examples of Key Initiatives
■ Local cleanup activity

See

[Donation Activities]

P.46

Fujitsu General plants (Kawasaki Headquarters, Matsubara, Hamamatsu, and Aomori plants) and Fujitsu General Electronics Co.,
Ltd. regularly conduct cleaning activities to contribute to the community by promoting aesthetic awareness of the surrounding areas.
Our manufacturer in Thailand, Fujitsu General (Thailand) Co., Ltd. conducted in January 2021 a coastal cleanup activity near the
plant with about 100 employees.

■ Donations and volunteer activities via Sporting Chance Cancer Foundation, a charitable organization that supports
hospitals for pediatric cancer patients (Fujitsu General (Australia) Pty Ltd.)
Our Australian distributor Fujitsu General (Australia) Pty Ltd. donates to Sporting
Chance Cancer Foundation, a charitable organization that supports hospitals for
pediatric cancer patients. In the past 14 years, over 9 million AUD has been donated.

■ Sponsorship of New Zealand's largest charity event, Special Children's Christmas
Parties, and support for two patient support groups (Fujitsu General New Zealand Ltd.)
Cleanup activities at the Aomori Plants

Beach cleanup in Thailand

■ Protecting and nurturing rare species (Kawasaki Headquarters and Hamamatsu Plant)
With the guidance of a local university, Fujitsu General Hamamatsu Plant opened a 3,000
m2 biotope on its premises in 2014 and has been conducting conservation activities for
the rare species of Tanakia lanceolata (a freshwater fish) and Pronodularia japanensis (a
mollusc), which are designated as endangered by the Ministry of the Environment and
Class IA in the Shizuoka Red Data Book.
With the guidance of an NPO, our Kawasaki Headquarters is also involved in the
conservation and propagation of Calanthe discolor Calanthe, a rare plant designated as a
quasi-endangered species by the Ministry of the Environment and as an endangered
species II by Kanagawa Prefecture. In FY2020, the number of their pots were increased to
ten from five.

See

P.46

Charity event in New Zealand in December 2020

Dividing calanthe at Kawasaki Headquarters

■ Afforestation (Fujitsu General (Thailand) Co., Ltd.)

See

Our distributor in New Zealand, Fujitsu General New Zealand Ltd. is a major
sponsor of the Special Children's Christmas Parties, which is New Zealand's
largest charity event for children (with illness, intellectual disorder, etc.) and
families in need of support, held in major cities across the country each year.
In addition, as New Zealand has the second-highest number of asthma
patients in the world, as a HVAC manufacturer, support is provided for two
patient support groups, AsthmaNZ*1 and Sensitive Choice Program*2.

■ Volunteer participation in the COVID-19 PCR testing site

See

Ｐ.46

(Fujitsu General Central Air Conditioning (Wuxi) Co.)

P. 46

Mr. Chen Xu, a sales representative of our manufacturer and distributor in China,
Fujitsu General Central Air Conditioning (Wuxi) Co., Ltd. volunteered to work on
January 12, 2021 at the COVID-19 PCR testing site in the Jianling Community on
Huaidi Subdistrict, Shijiazhuang City. A call was made for people to wear masks,
register their IDs, and be quiet in order to ensure that people in line at the site could
undergo the inspection smoothly. Mr. Chen Xu's guidance helped people to line up,
and by having them keep their social distance, the risk of COVID-19 spreading was
reduced and the inspection time was shortened.

Our manufacturer in Thailand, Fujitsu General (Thailand) Co., Ltd. had nine employees
participate in a tree-planting activity organized by the industrial park in which the
company is located in September 2020.
The participants planted seedlings with elementary school students on the day.

Tree planting in Thailand

PCR testing site in China
(Mr. Chen Xu is on the far left)

See below for details.
Community engagement and development
https://www.fujitsu-general.com/jp/csr/community/index.html
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*1
*2

The largest non-proﬁt organization in New Zealand working to reduce hospital admissions and improve the lives of patients with asthma and chronic obstructive pulmonary disease.
A program operated by the Asthma Respiratory Foundation NZ to assist in the selection of asthma- and allergy-friendly products.
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